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watch the
videos

Start from your
client’s forehead and
work your way down.
For more information
on finger movements
you should use,
watch the videos at
facemapping.com/
learn.

Subsurface Inflamed or Shiny, coarse,
bumps which irritated skin thick, dull skin,
can be red and that can appear often with large
inflamed. flushed and feel pores.
breakout activity sensitivity/redness warm. oiliness
Very fine lines Small white Irregular,
and a crepey bumps, discolored
appearance typically around patches or
with dry eyes and spots.
dehydration patches. milia cheeks. pigmentation
Small wrinkles, Small bumps Large wrinkles
typically around such as caused by
the eyes and blackheads or extrinsic/intrinsic
mouth. whiteheads. aging and facial pigmentation
fine lines comedones deep lines expressions. from sun exposure

dehydration
)m lack of water

L2
~—

sensitivity
from allergies
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ANALYSIS

Based on insight from Chinese face
diagnosis, your client’s skin conditions
can be linked to underlying internal
conditions that are related to their
health and lifestyle. Keep this in mind

to enhance and verify your initial
observations. Knowing these factors will
help increase your appeal as an expert.

BE MINDFUL

Never ask questions or
make assumptions that will
cause your client to feel
insecure or uncomfortable.

dermalogica

Below are two scenarios in which a
professional skin therapist successfully
links a client’s skin condition to
an external or internal condition.

common conditions:
Congestion under the skin’s
surface or along the hairline
and eyebrows, breakouts,
dehydration and horizontal
lines.

considerations:

Improper removal of hair
products or make-up,

poor hygiene when
removing eyebrow hair, use
of comedogenic or irritating
ingredients.

chinese diagnosis link:
Water intake or poor
digestion.

nose,

common conditions:
Congestion and
comedones, breakouts,
redness, flakiness, vertical
lines (furrows) and dilated
capillaries.
considerations:

Excess oil, dehydration,
poor extraction techniques,
comedogenic ingredients in
make-up.

chinese diagnosis link:
Heavy intake of rich foods,
lactose intolerance, lack of
greens, late-night eating.

eyes

common conditions:
Milia, fine lines, dark
circles, puffiness,
sensitization.
considerations:
Comedogenic ingredients
in make-up or make-up
remover.

chinese diagnosis link:
Allergies, water intake,
eating habits, lack of
sleep, stress.

between eyes

common conditions:
Subsurface congestion,
breakouts, comedones,
pigmentation or increased
hair growth on top of lip.
considerations:
Improper cleansing,
comedogenic make-up,
smoking, leaning chin

on hand; pigmentation
and hair growth from
pregnancy.

chinese diagnosis link:
Food allergies, eating
habits.

cheeks

common conditions:
Sensitization and hot
spots, breakouts,

milia, vertical lines and
hyperpigmentation.
considerations:
Allergies and sinus
problems, comedogenic
ingredients in make-

up, improper telephone
hygiene, sun damage.
chinese diagnosis link:
Pollution/living environment,
smoking or asthma,
respiratory stress from
cough, cold or smoking.

chin, mouth

neck,
lower jaw

common conditions:
Breakouts, sensitization,
pigmentation,

signs of aging.
considerations:

Sun damage and/

or photosensitivity to
fragrances.

chinese diagnosis link:
High stress levels, hormonal
considerations.
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FACE MAPPING®
WEB APP

Store all your client’s Face Mapping details
digitally and send them via email! All you need
is a mobile tablet and an internet connection.

The Dermalogica Face Mapping Web App can be
used in place of the paper Skin Fitness Plan. While
optimized for iPad, the Web App can be used on
other tablets. Check with your store manager to
ensure that your business is equipped.

visit facemapping.com to get started

dermalogica

load it

Visit facemapping.com
via your web browser.

o

register as a user

Set up an account for
your business, or log in
if you already have an
account.

©

start mapping!
Follow the prompts on
screen to get started.

skin conditions
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O /] | BRESGRIBING i L
PRODUCTS
1

recommending a regimen
Since you are concerned about

Use your client’s current home care regimen, time spent on skin care, and budget redness, | highly recommend
preference as clues when recommending their regimen. For example, if your client this product because it will

is a simple soap user on a tight budget, recommend a basic regimen instead of an take down that redness and
advanced regimen. discomfort right away.

1 + 2 prescription ,,

To build trust with your client, recommend the three products you think they will use

the most according to their Face Mapping results. Also, since you love the

outdoors, | recommend

sjonpoud Buiquosaid ;0 dais | gbuiddew aoey | saojnies [euoissajoid

sjonpoud Buiquosaid ;0 dais | (Buiddew aoey | saoines [euoissajoid

G Start with the priority product they need NOW because it meets their these two products to help
immediate need best. protect your skin from UV and
9 Add two products that fit your client’s lifestyle and skin concern(s). environmental assault, which can

Explain why and highlight the key benefits of each product. cause sensitivity flare-ups.

sampling “

To encourage product discovery, which can lead to purchase, always give your
clients samples that complement their skin goals. If they’ve only opted to buy one
of the products you prescribed, sample the rest!

| am putting some samples in
your Skin Fitness Plan so you
can try them out.
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